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In this comprehensive workbook, you will learn the keys to a killer Facebook 
Business Page as a Health Coach, and get some essential action steps to take to 

improve yours. 

Once completed you will understand why having a Facebook presence is 
important, my top tips for optimising your Facebook Business Page, how to 

create consistent content that helps grow your business, and what’s working on 
the platform right now 

Let’s begin! 

THE 4 REASONS TO HAVE A FACEBOOK BUSINESS 
PAGE 

As a health coach, you will want to have a Facebook page for the following reasons:  

1. To grow and nurture a target audience who are super interested in your 
services 

2. To be highly searchable on the internet 
3. To drive traffic from Facebook to your website 
4. To move people from Facebook onto your email marketing list 

Remember that Facebook is not to just grow quantity of followers. It is about 
nurturing the right audience with the right information and having them genuinely 
engage and convert to your tribe.  

THE 3 THINGS YOU MUST OPTIMISE ON YOUR 
BUSINESS PAGE 

1. Profile Picture - Make sure it is a bright, clear and crisp photo of YOU 
smiling directly at the camera. This will help it’s so important to cultivate 
that connection right from the get go. Check out my example on the 
next page!  
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2. Cover Photo - This is a great opportunity to promote a free opt-in to 
grow your list or use it as a billboard for your services, your offerings or 
your message. Here is an example on how I used it to promote 100 Killer 
Coaching Questions opt-in  

3. Your Username - Make it as close to your business name as you can get. 
Clear is better than clever, always! You want your page to be highly 
searchable and easily found! For example, mine is www.facebook.com/
amandajanedaley 

POST CONTENT THAT TIES BACK TO YOUR BUSINESS 

To start you will want to create what I call ‘brand pillars’. These are categories of 
content you will post about to your community each day. These could be topics like 
gluten-free food, functional fitness, meditation, and essentials oils.  

What are the 6 brand pillars you will write about for your community? Think about 
your ideal audience and what they want to learn. Use the box on the next page to 
write your ideas down! 
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Next, you will want to think of blog posts that fall under those 6 brand pillars. To 
practice, write 8 sample blog post titles that could be a perfect fit for your target 
audience. 

Finally, you will want to batch your content and schedule it in Facebook. I 
recommend doing this once a month if possible to save you time. Here is a step-
by-step process on how to schedule posts in Facebook- 

1. Click on “Publishing Tools” on the top bar of your business page 
2. Click the “+ CREATE” icon 
3. Write your post with compelling copy and links to your content 
4. Click the small triangle button (not the “Publish” icon) and then select 

“Schedule”  
5. Pick a date and time, press “Schedule” and you’re done! 
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BEST PRACTISES TO MAXIMISE YOUR POST REACH 

Just a couple tips here to make sure your posts get the most love on Facebook. 
First, I strongly recommend you schedule posts directly through Facebook rather 
than through a 3rd party program like Later or MeetEdgar so that your posts are 
favoured by the algorithm.   

Secondly, minimise your outbound links and use them only for what’s really 
important like getting them to your website or an opt-in. 

SWITCH ON REVIEWS & SHARE TESTIMONIALS 

Make sure that at least once a week, you share a testimonial or some kind words 
your clients are getting on your FB Business Page. To help you start thinking, go 
through your emails and find some messages about kind words or great results you 
have achieved for your clients. Write them down below! 

Also, open your Facebook Business Page up for Reviews if you want to really amp 
up your credibility, and start to notch up those 4 or 5 star reviews. Ask your happy 
clients to leave a review on facebook that you then repurpose for your website. 

YOUR ANALYTICS ARE YOUR SECRET WEAPON! 

Review Your ‘Insights Tab’ on Facebook (4th from the left when you open up your 
Facebook Business Page).  

Then when you review your analytics and your numbers, you will figure out what’s 
working, what’s not, and that will help you refine your content strategy.  

What days and times are people most engaged with your content?  
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What type of content is your audience most engaged with?  

NOW IS A GOOD TIME TO START A FACEBOOK GROUP 

Facebook is favouring Facebook Groups over Facebook Business pages, in terms of 
how much your content is seen, because groups are community based.   

So if you can also create a Facebook  group, that’s fantastic! You absolutely, 100% 
still need a Facebook Business Page though. If this feels like a lot right now, just 
focus on your business page!  

Good luck! I am excited to see you grow your Facebook community (and business) 
today.
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Do you need support growing your Health Coaching business?  

I have now trained 1000’s of new Health Coaches to kickstart their confidence, 
clients and cashflow with my signature ‘$5k months for Health Coaches’ system 
and I would love to give you access to the best-of-the-best of my trainings.  

For complimentary trainings and resources to build your own thriving Health 
Coaching business - visit:  

amandajanedaley.com/5kmonths/  

For regular support from me and a like-minded community of driven Health 
Coaches, I invite you to hangout in my free facebook group ‘Healthy Wealthy 
Society, where I offer feedback, support and inspiration on a daily basis:  

facebook.com/groups/healthywealthysociety/  

To work with me directly in building your Health Coaching business, check 
out my products and programs at:  

amandajanedaley.com 

With a background of 18 years in online marketing, Amanda Jane 
Daley has earned recognition by the world’s top advertising awards. 
In just a few years, she’s built a high 7-figure online coaching 
practice of her own.  

Now, she combines her health + business savvy to mentor other 
Health Coaches to achieve the same goals focused on money 
mindset work and current online marketing strategies.
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